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(Description)

This course focuses on the operational management and innovative development of
service enterprises. It explores the optimization of service enterprise management and
the transformation of service models, and seeks effective ways to optimize the allocation
of service resources and improve the welfare of service innovation. Currently, the global
economy is showing a service-oriented trend. Familiarity with service industry
management and service model innovation is of great significance for understanding the
operation of Chinese enterprises and expanding their management knowledge.

This course is a professional development course for students majoring in economic
management. The course will integrate the ideological and political construction of the
course based on basic theories, quantitative models, classic cases, etc. It will adhere to
the guidance of Marxism, and aim at innovation in management theory and practice. It

will help students systematically grasp the basic principles of service management and




innovation, and deepen their understanding of other courses in microeconomics and
management. It will also expand students' professional horizons, cultivate their thinking
styles in micro management, and enhance their ability to analyze and solve the
management and innovative development problems of China's service enterprises using
relevant theories.

This course belongs to the field of management economics, and its main contents
include: basic theories of service economy and management, quantitative models of
service management, service enterprise organizations, digital economy driving service
innovation, service operation management, service marketing management, ethical
challenges of service innovation, etc.

The teaching method integrates theoretical teaching, qualitative analysis, and
guantitative analysis, reflecting innovation.

After class, there will be appropriate group discussions, case studies, quantitative
calculations, and other assignments.

The assessment reflects the combination of process evaluation and result evaluation,
focusing on examining students' comprehensive abilities. The results include three parts:

attendance, daily performance, and final exam.
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