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(Description)

In order to present the compelling China story to the world, the Experience Business English
courses aim at developing students comprehensive capacity of business English application and
culture communication. In accordance with the “Belt and Road” initiative and students orientation
educational concept, the course will prepare the students to be the global professionals for different
careers.

The courses are composed by updating and significant range of authentic resource material,
reflecting the latest trends in the business world. The course will greatly improve the ability to
communicate in English in a wide range of business situations. The course will develop the
communication skills students need to succeed in business and will enlarge students’ knowledge of
the business world. Students will become more fluent and confident in using the language of
business and should increase their career prospects. Base on the second language acquisition
theories like multi -modality, performance culture approach, inter-cultural communication, the
teaching methods differ from different topics. The difficulty aspects are the building of inter-cultural
communication awareness and appropriate practice in international situation.

As for capacity building, the course will be taught by audio mode, video mode, multimedia
mode to make students experience the English, experience the culture and enjoy the processing of
participating. The course evaluation consists of attendance, participation, homework, presentation,

team work and final exam.
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